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FOOTBALL FAMILY

Football is played by children, youth and adults across Scotland, in the streets, in parks, in halls, on pitches,
to stadiums the length and breadth of the country. Scotland has many different partners all working together to
help people in the football family participate in the game we love.
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SGOTTISHFOOTBALL'S VALUE

How do you place a value against a sport which in Scotland evokes so much emotion, pride and is
consumed by so many? What does it mean to you? What value can you place against football?
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The Scottish FA recognise that determining a value is vitally important as we work hard to appeal

to new participants and retain our current players in the game. NOTHING
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SROIVISION

The UEFA GROW SROI model aims to create a step change

in grassroots football funding to provide National Associations
and governments unique tangible evidence that investing

iIn mass participation has a significant impact in terms

of economic value, social & health benefits and elite

football performance.

The vision is that the SROI develops a business case
to prove the benefits of mass participation to deliver
sustainable investment and strategic partnerships in football..
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Economic value of football Positive social impact through an
consumption and employment active population, e.g. reduction in crime,
improved education performance etc.
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Revenue generated from
infrastructure investment

HEALTH FOOTBALL PERFORMANCE @m

Healthier population through Stronger pipeline of talent through broader
activity and healthcare savings, participation base
e.g. reduced diabetes, reduced

Improved quality of coaching and clubs
risk of heart disease
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MODEL DEVELOPMENT PHASE

DURING THE MODEL DEVELOPMENT PHASE, LOGAL EXPERTS AND AN ADVISORY PANEL OF ACADEMICS
& SPEGIALISTS PROVIDED ADVICE, STEERED AND ENDORSED THE PROJECT
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The Advisory Panel delivered three main functions:

e Provided expert advice on methodology and the ‘ m e
econometric model

e Reviewed progress and provided guidance on
tailoring the business case
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e Extensive engagement with NA teams and local
experts in Romania and Sweden - conducted 15+ interviews E
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football associations, sports confederations,
A clubs and universities

e Senior specialists with knowledge in grassroots
participation, elite, clubs and competition, coaching,
facilities, communications and media, policy and
commercial operations
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NATIONAL LANDSCAPE

THE BUSINESS CASE HAS BEEN SEGMENTED INTO 3 MAIN SECTIONS
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